
 
 

 
 

Activity / Event report 
 
 
 
 
Name of Event/Title            : Whimsical Brandwagon 
 
Resource person                      : Atharva Institute of Management 
                                                                       Studies 
 
Judge Name                                                : Dr. D. HENRY 
 
Date(s) of conduction             : 18/10/2024 
 
Class / Sem              : M.M.S Sem 1/ Sem 3 
 
Faculty coordinator    : Prof. Gaanyesh Kulkarni & 
                                                                        Dr. Swati Agrawal 
 
Student coordinator/ committee  : Kshitija Sawant               Nisha Pareek 
                                                                        Krushi Shah                    Shubham Bane 
                                                                        Hrushikesh Ayare           Prathamesh Govindwar 
                                                                         
 
 
 
 
                                                           DESCRIPTION 

Atharva Institute of Management Studies 



 
Objectives:  

To foster a collaborative and innovative environment among MMS students by promoting 
brand awareness, enhancing team-building skills, and providing opportunities for students to 
showcase their diverse talents and professional capabilities. 
 
 
                                                            Introduction 
                                                    Whimsical Brandwagon 
 
 
The event “Whimsical Brandwagon” was held at our college on Friday, 18th October 2024, 

showcasing a vibrant display of talent and creativity. The competition was designed to foster 
camaraderie among the students of MMS Semester 1 & 3 and offered an engaging platform 
for participants to test their knowledge of branding, marketing, and creativity. 
 
The event featured 36 teams and was structured into three competitive rounds: 
 
1. Logo Kya Kahenge – In this round, participants were shown 20 brand logos, and they had 

to guess which brand each logo represented. From the initial 36 teams, 13 teams advanced 
to the second round based on their performance. 
2. Buzzer Round – In this round, songs from various languages were played, and teams had 
to connect the song or its theme to a relevant industry. This tested participants’ quick thinking 
and industry knowledge. After this round, 6 teams progressed to the final round. 
3. Brand Se Taal Mila – In the final round, teams were given a song and asked to create a 
jingle for a specific brand using the tune of the song. This round allowed participants to 
showcase their creativity by blending music and branding. 
 
The event was graced by the presence of Dr. D. Henry, Director of AIMS, who served as the 
Chief Guest. His presence added value to the event, and his insights were appreciated by 
everyone present. 
 
“Whimsical Brandwagon” was a resounding success, highlighting the creativity, teamwork, 
and marketing prowess of the participating students. The event brought together competition, 
collaboration, and innovation in a lively and engaging atmosphere. 

 
 
Key Takeaways:  
1. Every minute aspect of marketing plays a pivotal role in a company’s growth, influencing 
brand perception, customer engagement, and overall business success. 
2. Testing the creative process in high-pressure environments helps students overcome stage 
fear, allowing them to build confidence while refining their innovative thinking. 
3. Effective teamwork and synergy are essential for achieving collective goals, as 
collaboration enhances problem-solving and drives greater outcomes than individual efforts. 
 
Learning Outcomes: 
1. Understanding a brand’s name and logo is essential, as they form the foundation of its 
identity and recognition. 



2. Familiarity with different industries and their brands allows for deeper insights into market 
trends and competitive landscapes. 
3. Music plays a crucial role in making advertising more engaging and attractive, helping to 
capture audience attention and evoke emotions. 
4. Learning how to speak confidently on stage is vital for effective communication and 
presentation in any professional setting. 
5. Building teamwork skills fosters collaboration, enhances productivity, and drives shared 
success. 
6. Connecting a brand with memorable jingles can make it stand out and create a unique 
identity that resonates with consumers. 
 
 
Conclusion: Whimsical Brandwagon: A Resounding Success 
 
The event “Whimsical Brandwagon” was a tremendous success, bringing together students 
for a celebration of talent, teamwork, and creativity. The competition not only fostered a 
strong sense of community among participants but also provided them with a platform to 
showcase their skills and shine on stage. 
 
The positive feedback from both attendees and participants indicates that Whimsical 
Brandwagon will be remembered as a highlight of our college calendar. Its vibrant 
atmosphere, engaging rounds, and collaborative spirit made it a memorable experience for all 
involved. 
 
We look forward to future events that continue to promote creativity, collaboration, and the 
development of student talent in our college community. 
 
 
Winners Name: 
Winner:  
 
Team 1: 1.Vishal Bhandari 
              2. Mukund Thorve 
              3. Shruti Naik 
              4. Deep Achalkhamb 
 
Team 2: 1. Shreyah Pednekar 
              2. Hrishik Pawar 
              3. Pratik Mane 
              4. Samwad raul 
 
 
 
 
Runner Up Name: 
 
Team: 1. Vidit Patil 
           2. Sagar Ghotekar 



           3. Prasad Salunkhe 
           4. Hrutwik Shinde 
 
 
Act Performed By: Abhishek Sirsath 

 
 
 
 

FLYER OF THE EVENT 
 

 
GEO-TAGGED PHOTOS 



 

 







 
 

           Attendance sheet with signature 



 

 



 

 



 

 



 

 
Feedback Analysis 



https://docs.google.com/forms/d/1a-VAO26ZQpTAqqZdTlB-tgvDHghWeVuuvb_lVRb-
6PQ/edit?ts=6713f2be 

https://docs.google.com/forms/d/1a-VAO26ZQpTAqqZdTlB-tgvDHghWeVuuvb_lVRb-6PQ/edit?ts=6713f2be
https://docs.google.com/forms/d/1a-VAO26ZQpTAqqZdTlB-tgvDHghWeVuuvb_lVRb-6PQ/edit?ts=6713f2be
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